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With the continuous development of enterprise information , the application of 
information technology in the daily management of enterprises is also expanding. 
Acording to the perspective of enterprise development, the information of the sales 
business plays an important role in the development of the morden companies. The 
development of information technology has changed the traditional management into 
the management of information technology.Because of the information technology, 
more and more modern componies has already realized the effective management, 
enterprise information and data sharing, the enterprise resource can be unified 
deployment. Modern enterprise in sales is not limited to the regional sales, but multi 
regional full range of multi-channel operation, the information connection between 
each sales region, information resources sharing has become increasingly urgent, how 
to realize the enterprise management of the regional sales is the aim of this paper. 
According to the study and research of the business needs of the pien tze huang 
pharmaceutical Co., Ltd. in this paper, the pien tze huang pharmaceutical Co.,has  its 
own characteristics, in the sales system development and implementation , it needs to 
build a set to conform to the actual needs of the business sales management system to 
make information management platform to quickly master the whole sales process life 
cycle. This will help to enhance the ability of expanding sales, developing new 
distribution channel and sales territories. And make great contributions to achieve the 
goal of sharing and control information resources in the whole region. Improving 
enterprise management decision and analysis of sales. It starts from the point of  
software design, according to business process requirements, the design implement 
sales plan management, sales contract management, sales order, sales, warehousing 
and logistics management, marketing decision analysis and electronic approval flow 
function. The system will realize the reasonable arrangement of the sales tasks 
according to different sales regions, save the reasonable use of enterprise funds, and 















real-time, according to the inventory timely provoke inventory, reduce inventory, 
standardize enterprise management for the development of enterprises laid the 
foundation stone. 
Finally, with the information platform in the enterprise's further use, the 
subsystem has a closer relationship, as a corporate marketing from the point of 
development in the future, on the need to integrate all the sub platforms of system 
resources, and sales management system is an important part of the outpost of 
enterprise information resources in the future data sharing, data security, data analysis 
and processing performance optimization etc. aspects will have higher requirements, 
the research content of this paper provides a reference for other enterprises in the 
implementation of the sales management information application reference. 
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第一章 绪 论 
 1 
第一章 绪 论 
1.1 研究背景与意义 
漳州片仔癀药业股份有限公司连续多年入选福建省工业主要行业竞争力十


























































































































































务功能需求如图 2.1 所示。 
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